Albertsons

2018 SUSTAINABILITY HIGHLIGHTS

Our promise is to Make Every Day A Better Day for our people, customers, communities and planet. Thanks
to the hard work of our employees and generosity of our customers, we are contributing to a healthier planet

and creating brighter futures for our communities. Learn more at www.albertsonscompanies.com.
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Generated more than $2 million

for community development from

the sale of Own Brands Fair Trade
products since 2014

100% of eggs sold under our
Own Brands O Organics® and
Open Nature™ are cage-free

O Organics® has surpassed
$1 billion in sales, featuring
more than 1,500 certified
organic items
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More than 800 energy
efficiency projects completed
in 500+ stores and warehouses

PLANET

100% of our private fleet
are EPA SmartWay certified for
being cleaner and fuel-efficient

More than 705 million pounds of
cardboard and 22 million pounds of
plastic film recycled from our facilities

COMMUNITY
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Enabled 70 million
breakfasts to kids in need
through Hunger Is®

2,000 organizations
supported through
Foundation grants

Donated more than $226 million
in support to food banks and
other hunger relief agencies

PEOPLE
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have completed Diversity and
Inclusion training

More than 4,000 pharmacists
trained to administer NARCAN
to help tackle the opioid crisis

One of the
largest retail employers
in the United States
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Thanks to generous contributions, we create brighter futures for our neighborhoods.

We support causes that impact our customers’ lives.

$3 2 Raised to help victims 70 Breakfasts enabled 69 Canc_:er patients

of earthquakes & to kids in need received access to
Million wildfires Million through Hunger Is® Thousand alternative medicine
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27 Kids with disabilities
had a summer camp
Thousand experience of a lifetime

1 784 Families of fallen
, veterans helped
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