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Persons covered by 
this policy
This policy covers managers employed with the follow-
ing companies of Alm. Brand Group: Alm. Brand A/S, 
Alm. Brand Forsikring A/S and Codan Forsikring A/S.

The Boards of Directors of these companies are not 
comprised by this policy.

Alm. Brand Group defines a manager as an employee 
who is authorised to employ and dismiss employees.

Coherence with other group 
policies
This policy should be viewed in the context of the 
group’s employment policy, it being noted that the 
employment policy remains applicable in relation to the 
group’s efforts to increase the share of the under-rep-
resented gender at the group’s management levels.

Background to this policy
In accordance with section 79a of the Danish Financial 
Business Act, Alm. Brand Group is required to prepare 
a policy for this area. The policy must list the initiatives 
to be implemented by Alm. Brand Group to increase the 

share of the under-represented gender among manag-
ers. According to the Act, a gender is under-represented 
if it represents less than 40%.

In practice, this means that this policy is aimed at in-
creasing the number of female managers at Alm. Brand 
Group, as women are currently the under-represented 
gender among Alm. Brand Group’s managers.

Policy to increase the share 
of female managers at 
Alm. Brand Group 
 
In Alm. Brand Group, the successful candidate will 
be the candidate who, from an overall perspective, is 
deemed to possess the best qualifications for the job, 
without regard to gender, age or ethnic origin. This also 
applies when filling managerial positions. 

However, Alm. Brand Group’s management also wants 
the group’s current female employees and external 
female candidates to feel that they have the same 
opportunities for career development and appointment 
to managerial positions as male employees. Alm. Brand 
Group’s management aims to have an open and tolerant 
culture where individual employees are free to apply 
their expertise in the best way possible, regardless of 
gender.

Support of the policy
In order to support the implementation of this policy, 
HR will follow up on the following priorities:

Recruitment
To emphasise to hiring managers the importance of 
building a diversified management team.

Status and appraisal interviews
To ensure that both male and female employees are 
asked about their interest in management in career 
development contexts.

Communications
To support the creation of a balanced image of female 
and male managers in connection with any in-house 
and external mention of managers in Alm. Brand Group.

These measures will be evaluated and adjusted regular-
ly as the work to implement this policy progresses.


