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ALM. BRAND GROUP DATA ETHICS POLICY 2 

Companies with a data ethics policy are required to 
include a report on the company’s data ethics policy as 
part of the management’s review in the annual report. 
The data ethics report must contain information about 
the company’s efforts with respect to data ethics and 
its policy on data ethics issues. 

This data ethics policy applies to all companies of Alm. 
Brand Group.

Introduction

Alm. Brand Group is required to 
consider data ethics as part of its 
financial reporting in order to 
comply with the requirements of 
the Danish Executive Order on 
financial reporting for insurance 
companies and multi-employer 
occupational pension funds.
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2.  Definitions 
Data ethics are defined as the ethical dimensions of the 
relationship between data and technology and human 
rights, due process of law and fundamental values. The 
concept of data ethics reaches beyond protection of 
personal data.

3. Duties, responsibilities  
 and authorisation
Protecting our customers’ personal data is a key priority 
for Alm. Brand Group, and we support the industry’s 
principles of data ethics, which are available in Danish 
at forsikringogpension.dk/temaer/dataetik/.  

Against this background, Alm. Brand Group has decided 
to implement the following data ethics principles:  
• We want our customers to be informed of our use 

of their personal data, and we will ensure regu-
lar updating of our privacy policy, which contains 
updated information about how we process our 
customers’ personal data.  

• We want to make relevant solutions available to our 
customers, and it is our ambition to use relevant 
digital options on a responsible basis in the best 
interest of our customers.  

• We will only request consent to obtain and dis-
close such information as is needed for the specific 
solutions and products we or our business partners 
offer our customers.  

• Protection of personal data is a key priority for 
Alm. Brand Group, and we encourage customers 
to contact us, if they have any questions related 
to the processing of their personal data. We have 
therefore appointed a Data Protection Officer and 
a GDPR and Customer Ambassador, who will be 
available to answer queries from customers and 
contribute to enabling the group’s employees to 
observe our data ethics principles and provide our 
customers with a sense of security. 

The overall responsibility for our data ethics principles 
lies with the Executive Vice President of Business De-
velopment & Technology in his capacity as chair of the 
Information Security and Data Protection Committee.

The day-to-day responsibility for our efforts regarding 
data ethics principles lies with the head of sustainabil-
ity in close collaboration with members of the Informa-
tion Security and Data Protection Committee.

4.  Reporting
Our annual sustainability report, which is presented 
to the Board of Directors and published on Alm. Brand 
Group’s website, contains a report on our data ethics 
efforts.

5.  Policy updates 
The Board of Directors revises this policy at least once 
a year based on the Management Board’s review and 
recommendations. In the event of changes to the 
group’s business model, risk exposure, legislation or 
similar requiring amendment of the guidelines, the 
Management Board will make a recommendation that 
the guidelines be discussed at the next meeting of the 
Board of Directors.

http://forsikringogpension.dk/temaer/dataetik/

