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FY 2025
ID Sales Digital Sales Adjusted EPS Adjusted EBITDA
+2.0% +21% $2.18 $3.9B

Becoming the Most Loved Grocer

CUSTOMER CENTRIC EXPERIENCE

Building customer trust with simple,
personalized experiences powered by
Fresh, meal solutions and connected

digital + loyalty.

Team-Powered

BALANCED VALUE

Unlocking sustainable value by leveraging
scale, Own Brands, retail media and
Al-powered productivity, enhancing value
and delivering strong long-term returns.

Data-Driven

WINNING FOOTPRINT

Converting density into customer
preference by investing with discipline,
modernizing stores, elevating the
experience and winning locally.

Al-Enabled

SAFEWAYCY #M\Albertsons VONS &%) ACME  shaws  TonThmk
United g united  Randatts £ \A“Mm;\;'lget PAVILIONS star:

supermarkets

& Market fher £ o) CARRS " An 'C““'k"l PON Alb%nﬁ?%sﬁ
JLLLL cCoM ETS R W

Wy STREET

Stats are as of Q4 [ FY2025 unless otherwise indicated. FY2025 consists of 53 weeks.



