
We help the world
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The informed way to shop for cannabis.
Leafly provides trusted content and connects consumers 
with retailers and brands
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1.5MM+
menu items

5,400+
retailers

Licensed Retailers 
and Brands

9,400+
articles

1.3MM+
reviews

6,000+
strains

Leafly Content

7.7MM
Monthly Active Users(1)

Audience

Leafly’s peerless content attracts the world’s biggest cannabis audience
Strain database, reviews, and news attract a large, diverse audience of consumers, retailers, and brands

2.0MM+
menu items

9,900+
brands1

Note: metrics shown refer to Q1 2022, unless otherwise noted
1includes both paid and unpaid listings



4

Legal cannabis access is beyond the tipping point

1) Represents Company’s estimate of the amount of total sales in state-legalized markets that occurred via e-commerce during 2020.
2) Wall Street Research.

Consumption is expected to grow and Leafly is poised to take share

Total Addressable Market(2)

Market Drivers
• New legal markets bring new retail 

licenses, greater access and more jobs, 
increased tax revenue to state and local 
governments

• Brand innovation: 18K brands, and growing 
that provide across growing set of form 
factors and use cases

• De-stigmatization of cannabis use
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Leafly is ubiquitous in a rapidly growing cannabis market

U.S. Legalization Picture(1)

1) https://www.leafly.com/learn/legalization.

Legal (Medical)20 States 19 States Legal (Adult Use)

• Over 53% of legal retailers in North 
America are paying subscribers on 
Leafly

• Newly legalized states on the East 
Coast represent a large market 
opportunity where Leafly has 
already established a leading, 
consumer-facing brand

• Implement local market strategic 
approach

https://www.leafly.com/learn/legalization
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Leafly’s accelerating flywheel
Leafly’s marketplace is an integral part of the cannabis ecosystem

More

Shoppers

More 

Retailers / 

Brands

More 

Content

(Strains,

Reviews,

News) 

Better
Matching

A more dynamic 
marketplace

More User 
Generated 

Content

More 
product

Selection

Brings new and 
experienced cannabis 

users

Platform 
network effects

Marketplace 
efficiencies



The trusted source and shopping destination for cannabis consumers 
Consumers turn to us for all things cannabis – what’s happening in cannabis, what to buy, where to buy it 
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Shoppers

News, education, advocacy Strain library, 1.3MM+ 
customer reviews 

Stores, products, brands

This strain does not make me 
feel high, paranoid, or out of 
it.  Time goes by as normal, it 
makes me feel normal and 
gives me my life back.



● Easy menu 
management

● POS integrations

● Map markers

Retailer 
Services

Brand 
Services

● Catalog control
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Leafly offers a clear value proposition to retailers and brands 
Retailers and brands can reach high-intent, high-value customers at their point of purchase

Brands
&

Retailers

● Online ordering

● Deals engine

● Geo-targeted 
amplification

● Review response

● Robust, real-time 
insights

● Marketplace, on-
site, and email 
advertising

Catalog control
Review 

response

Retailer & Brand services
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Advertising products create opportunity

1) The Company has ~8,000 brands on its dispensary menus and estimates the total addressable brand market inclusive of non-THC brands could be 16,000+ brands today, implying a larger 
estimated brand TAM than retailer TAM

Retailers Brands
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Leafly has the most comprehensive cannabis technology platform 
Leafly has an unrivaled consumer reach and opportunity to convert its audience into shoppers

10

Consumer Marketplace

Consumer Matching 
Technology

Content & Education Library

Size of Audience

Reviews

Market Penetration

Ecomm-Enablement

Monetization at Scale Pre-
Federal Legalization

Data Insights

10

B
2B

B
2C
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IV. Financial Overview



Launch your Leafly store 

on your budget
Two package levels plus an ala carte ad suite 

turn local shoppers into loyal customers
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Starter

Menu embed, unlimited 

orders, everything you 

need to open up on Leafly

Pro

Bump up your ranking, get 

local competitive analysis, 

unlimited deal posting

Boosts

Ala carte options like top-

of-page placement and 

map spotlight



Growth in retail 
accounts
●Retail revenue grew 17% YoY

● Ending retail accounts up 37% YoY 

● Expanded sales team capacity to 
capture growth opportunities 

● Legalized, recreational cannabis 
expands local markets in New 
Jersey & New Mexico
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3,965
4,420

4,767
5,265 5,422

2021 2022
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Revenue breakdown
Revenue ($ in millions)

$7.8 $8.1 $8.6 $9.1 $9.2

$1.7
$2.5 $2.3

$3.0 $2.2

Q1 21 Q2 21 Q3 21 Q4 21 Q1 22

Retail Brand

3.7% 18.2% 21.0% 30.0%Y/Y Growth %

$9.5
$10.6

$10.9
$12.1

$11.4

20.5%
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Consistent high gross margin
Gross Profit ($ in millions)

Q1 21 Q2 21 Q3 21 Q4 21 Q1 22

88% 89% 88% 88%Gross Margin %

$8.4

$9.4 $9.6
$10.7

$10.0

87%
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Investing in the business to drive growth
Operating Expense ($ in millions)

$3.8 $4.4 $5.0
$6.5 $7.0

$3.2 $3.2
$3.5

$4.0 $3.5$2.5
$3.0

$5.0

$4.6
$6.9

Q1 21 Q2 21 Q3 21 Q4 21 Q1 22

Sales & Marketing Product Development G&A

(37)% 22% 65% 70%Y/Y Growth %

$9.5
$10.6

$13.5
$15.1

$17.4

83%



Net loss to Adjusted EBITDA 
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March 31, 2022 March 31, 2021 Explanation

Net loss $   (19,376) $  (1,109)

Interest expense, net 697 (1) Interest expense, net increased due to the issuance of 

convertible notes in February of 2022. There were no 

outstanding convertible notes in Q1 2021.

Depreciation & amortization expense 52 80 Includes depreciation for property and equipment. No 

internal-use software costs have been capitalized.

EBITDA (18,627) (1,030)

Stock-based compensation 1,924 181 Higher SBC due to operating as a public company and 

hiring several senior level executives. 

Transaction expenses 874 – Costs related to the closing of the business combination 

with Merida Merger Corp I.

Change in fair value of derivatives 10,397 – Fair value accounting for warrants and other derivatives 

held on our balance sheet since the business combination.

Adjusted EBITDA (5,432) (849)
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Growth vectors

✔
✔

✔
✔

✔

Personalized discovery, curation and loyalty programs

Improved monetization of existing retailers 

Brand subscriptions and digital merchandising

Attract new retailers, brands and shoppers as legalization expands

Ancillary services for retailers (loyalty) and 
brands (custom activations)

✔ First party data partnerships and 
IP licensing 

✔ International expansion



19


