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NEWS RELEASE

Hologic Announces ‘Back to Screening’ Campaign
Encouraging Women to Prioritize Mammograms
Delayed due to COVID-19 Pandemic

8/3/2020

Campaign o�ers women a chance to win attendance at a private, virtual performance by GRAMMY ® Award-

winning artist and breast cancer survivor Sheryl Crow

MARLBOROUGH, Mass.--(BUSINESS WIRE)-- Hologic, Inc. (Nasdaq: HOLX), an innovative medical technology

company, today launched the Back to Screening campaign encouraging women to schedule their annual

mammograms now that healthcare facilities across the nation are re-opening their doors following closures due to

the COVID-19 pandemic.

This press release features multimedia. View the full release here:

https://www.businesswire.com/news/home/20200803005138/en/

At the start of the pandemic,

many health o�cials,

professional societies and

patient advocacy groups released guidance urging women to delay routine mammograms. As a result,

appointments for breast, cervical and colorectal screenings in March were down 86% to 94% compared to previous

years.i The National Cancer Institute recently predicted 10,000 more people in the United States will die in the next

decade from breast or colorectal cancer because of delayed screening and treatment due to the COVID-19

pandemic.ii Breast imaging facilities have since begun accepting patients for routine mammograms, however, a

recent survey conducted by Hologic found that 27% of compliant women plan to either skip or delay their

mammogram in 2020.iii
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“It is impossible to overstate the massive impact the COVID-19 pandemic continues to make on the health and well-

being of the global population, especially when we consider the potential long-term implications of delayed or

canceled preventive screenings, such as mammograms,” said Pete Valenti, Hologic’s Division President, Breast &

Skeletal Health Solutions. “In response, breast health providers have gone to great lengths to establish protocols to

ensure patient safety as women return to screening. As the world leader in mammography, Hologic is committed to

doing our part by reminding women of the importance of re-scheduling their exams to detect breast cancer as early

as possible, which could save lives.”

Hologic’s Back to Screening campaign features a landing page where visitors can sign up for a reminder to schedule

their annual mammograms. In doing so, they will be given the opportunity to enter a sweepstakes to win tickets to

a private, virtual performance by nine-time GRAMMY® Award winner and breast cancer survivor Sheryl Crow, who

has served as the spokesperson for Hologic’s Genius® 3D Mammography® exam for nearly �ve years. The Genius

exam is the only mammogram clinically proven and FDA approved as superior for all women, including those with

dense breasts, compared to 2D mammography alone.iv,v,vi,vii

“When I was diagnosed with breast cancer, a routine mammogram caught my breast cancer early, and I am here –

and healthy – today, because I made my health a priority and got screened,” said Crow. “It’s important to me to

share my story so that other women will do the same, especially now, when so many facilities are opening their

doors after shutting down at the start of the pandemic, and so many women need to get back on track.”

Women can visit BacktoScreening.com to complete an appointment reminder and enter the sweepstakes from

August 3 through September 20, 2020. The private, virtual performance by Sheryl Crow will take place on Friday,

October 2, 2020, to kick o� Breast Cancer Awareness Month.

The Genius® 3D Mammography® exam (also known as the Genius® exam) is only available on a Hologic® 3D

Mammography® system. It consists of a 2D and 3D® image set, where the 2D image can be either an acquired 2D

image or a 2D image generated from the 3D® image set. There are more than 6,000 Hologic 3D Mammography®

systems in use in the United States alone, so women have convenient access to the Genius exam. To learn more,

visit http://www.Genius3DNearMe.com.

About Hologic, Inc.

Hologic, Inc. is an innovative medical technology company primarily focused on improving women’s health and well-

being through early detection and treatment. For more information on Hologic, visit www.hologic.com.

Hologic, 3D, 3D Mammography and Genius are trademarks and/or registered trademarks of Hologic, Inc., and/or its

subsidiaries in the United States and/or other countries.

2

https://cts.businesswire.com/ct/CT?id=smartlink&url=http%3A%2F%2Fwww.backtoscreening.com%2F&esheet=52259519&newsitemid=20200803005138&lan=en-US&anchor=landing+page&index=1&md5=9c6c74724776148cf64565bb601df3e8
https://cts.businesswire.com/ct/CT?id=smartlink&url=http%3A%2F%2Fwww.backtoscreening.com%2F&esheet=52259519&newsitemid=20200803005138&lan=en-US&anchor=BacktoScreening.com&index=2&md5=aa0f9f6832c4a8b25deb64b0f48123ca
https://cts.businesswire.com/ct/CT?id=smartlink&url=http%3A%2F%2Fwww.Genius3DNearMe.com&esheet=52259519&newsitemid=20200803005138&lan=en-US&anchor=http%3A%2F%2Fwww.Genius3DNearMe.com&index=3&md5=72c4124a64505353e8d1955a570133b1
https://cts.businesswire.com/ct/CT?id=smartlink&url=http%3A%2F%2Fwww.hologic.com%2F&esheet=52259519&newsitemid=20200803005138&lan=en-US&anchor=www.hologic.com&index=4&md5=551c63c73de7e6b2ee45bb3e7eee9218


Forward-Looking Statements

This news release may contain forward-looking information that involves risks and uncertainties, including

statements about the use of Hologic products. There can be no assurance these products will achieve the bene�ts

described herein or that such bene�ts will be replicated in any particular manner with respect to an individual

patient, as the actual e�ect of the use of the products can only be determined on a case-by-case basis. In addition,

there can be no assurance that these products will be commercially successful or achieve any expected level of

sales. Hologic expressly disclaims any obligation or undertaking to release publicly any updates or revisions to any

such statements presented herein to re�ect any change in expectations or any change in events, conditions or

circumstances on which any such data or statements are based.

This information is not intended as a product solicitation or promotion where such activities are prohibited. For

speci�c information on what products are available for sale in a particular country, please contact a local Hologic

sales representative or write to womenshealth@hologic.com.

SOURCE Hologic, Inc.

_____________________

i https://ehrn.org/delays-in-preventive-cancer-screenings-during-covid-19-pandemic/

ii Sharpless NE. COVID-19 and cancer. Science. 2020 Jun 19;368(6497):1290. doi:10.1126/science.abd3377

iii Survey: COVID Impact on Patients, Topline Findings: Wave 2, June 2020

iv Results from Friedewald, SM, et al. "Breast cancer screening using tomosynthesis in combination with digital

mammography." JAMA 311.24 (2014): 2499-2507; a multi-site (13), non-randomized, historical control study of

454,000 screening mammograms investigating the initial impact the introduction of the Hologic Selenia Dimensions

on screening outcomes. Individual results may vary. The study found an average 41% increase and that 1.2 (95% CI:

0.8-1.6) additional invasive breast cancers per 1000 screening exams were found in women receiving combined 2D

FFDM and 3D™ mammograms acquired with the Hologic 3D Mammography™ System versus women receiving 2D

FFDM mammograms only.

v Friedewald SM, Ra�erty EA, Rose SL, Durand MA, Plecha DM, Greenberg JS, Hayes MK, Copit DS, Carlson KL, Cink

TM, Carke LD, Greer LN, Miller DP, Conant EF, Breast Cancer Screening Using Tomosynthesis in Combination with

Digital Mammography, JAMA June 25, 2014.
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vi Bernardi D, Macaskill P, Pellegrini M, et al. Breast cancer screening with tomosynthesis (3D mammography) with

acquired or synthetic 2D mammography compared with 2D mammography alone (STORM-2): a population-based

prospective study. Lancet Oncol. 2016 Aug;17(8):1105-13.

vii FDA submissions P080003, P080003/S001, P080003/S004, P080003/S005

View source version on businesswire.com: https://www.businesswire.com/news/home/20200803005138/en/

Media Contact: 

Jane Mazur 
 

508.263.8764 (direct) 
 

585.355.5978 (mobile) 
 

jane.mazur@hologic.com

Investor Contact: 

Michael Watts 
 

858.410.8588 
 

michael.watts@hologic.com

Source: Hologic, Inc.

4

http://businesswire.com/
https://www.businesswire.com/news/home/20200803005138/en/
mailto:jane.mazur@hologic.com
mailto:michael.watts@hologic.com

