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Hologic Rings Nasdaq Opening Bell to Kick O� Breast
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Tennis Legend Martina Navratilova Joins Hologic to Highlight Importance of Regular Screenings

MARLBOROUGH, Mass.--(BUSINESS WIRE)-- Hologic, Inc. Chairman, President and CEO Steve MacMillan will ring the

Nasdaq opening bell today to mark the beginning of Breast Cancer Awareness Month. This is the 16th time that

Hologic (Nasdaq: HOLX), an innovative medical technology company and the pioneer of 3D mammography, will ring

the bell to raise awareness about breast cancer.

MacMillan will be joined by Hologic employees and members of the Women’s Tennis Association (WTA), including

tennis legend and breast cancer survivor Martina Navratilova and WTA President Micky Lawler, as part of a multi-

year partnership between Hologic and the WTA to champion women’s health and equality.

“We are honored to stand alongside the women of the WTA in recognizing Breast Cancer Awareness Month as we

continue to underscore the importance of preventive care and annual mammography screening,” said MacMillan.

“Our recently released �ndings from the second year of the Hologic Global Women’s Health Index highlight the

unfortunate reality that more than 2 billion women worldwide weren’t tested for any type of cancer, including

breast cancer, in the past 12 months, making the work we do to increase awareness even more important.”

The Hologic Global Women’s Health Index, one of the world’s largest studies on women’s well-being, examines

critical markers for health by country and territory, and over time. It identi�es barriers to preventive care for

women and provides a framework for governments, business leaders, nonpro�t organizations, scholars and others

to achieve progress.

“As a woman who was diagnosed with breast cancer after a routine mammogram, I know �rsthand how important
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breast cancer screening is,” said Navratilova. “While progress has been made, Hologic’s research shows that far too

many women are not getting the screenings they deserve. I’m proud to stand with Hologic this Breast Cancer

Awareness Month and share my story in hopes of encouraging other women to schedule their mammograms and

prioritize their health.”

The bell ringing is one of many activities that Hologic and the WTA have used to spread the message of prevention,

early detection and early treatment since the groundbreaking partnership began in March of this year. Throughout

Breast Cancer Awareness Month, the two organizations will continue to bring much-needed attention to the critical

issue of women’s health during tournaments, at special events and through public campaigns.

About Hologic

Hologic, Inc. is an innovative medical technology company primarily focused on improving women’s health and well-

being through early detection and treatment. For more information on Hologic, visit www.hologic.com.

Hologic and The Science of Sure are trademarks and/or registered trademarks of Hologic, Inc., and/or its

subsidiaries in the United States and/or other countries.

Forward-Looking Statements

This news release may contain forward-looking information that involves risks and uncertainties, including

statements about the use of Hologic products. There can be no assurance these products will achieve the bene�ts

described herein or that such bene�ts will be replicated in any particular manner with respect to an individual

patient, as the actual e�ect of the use of the products can only be determined on a case-by-case basis. In addition,

there can be no assurance that these products will be commercially successful or achieve any expected level of

sales. Hologic expressly disclaims any obligation or undertaking to release publicly any updates or revisions to any

such statements presented herein to re�ect any change in expectations or any change in events, conditions or

circumstances on which any such data or statements are based. This information is not intended as a product

solicitation or promotion where such activities are prohibited. For speci�c information on what products are

available for sale in a particular country, please contact a local Hologic sales representative or write to

womenshealth@hologic.com.
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