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Financial highlights
Second quarter 2022 key results

147% Y/Y Growth 

Customers +$50K ARR

1,160

NON-GAAP

Operating margin

(12%)

NON-GAAP

Gross margin

89%

Net dollar retention rate for all customers

+125%
+135% for customers with 10+ users

NON-GAAP

ADJ. FCF margin

(16%)

75% Y/Y Growth

Revenue

$123.7M

Financial outlook

57% - 58% Y/Y Growth

Revenue

$130M - $131M

(19%) - (18%) Margin

Non-GAAP operating income (loss)

($25M) - ($24M)

62% - 63% Y/Y Growth

Revenue

$498M - $502M

Non-GAAP operating income (loss)

($112M) - ($108M)
(22%) - (21%) Margin

Q3 FY 2022 FY 2022
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Fellow shareholders,


It’s been one year since IPO, and monday.com 
continues to grow: our total revenue in Q2 was $123.7 
million, up to 75% from Q2 of last year. We continue to 
move upmarket and grew our enterprise customer 
base to more than 1,000 customers this quarter. 


Last quarter, we launched our new Work OS products 
(sales CRM, marketer, dev, and projects). In Q2, we 
saw great traction with those new products, with 
more than 1,000 new paying customers already using 
them. These products, part of a larger go-to-market 
strategy, create momentum and open up new 
opportunities for growth with existing and new 
customers. Our flexible and unique infrastructure 
allows us to create best-in-class, packaged products 
on top of our Work OS, while offering virtually limitless 
customization for our customers. 


This quarter, on the infrastructure front, we doubled 
down on performance improvements and the 
scalability that the platform can support. This allows 
accounts to support increasingly complex workflows 
and improves our ability to scale within larger 
enterprises. 


We’ve also remained focused on our efficiency, as we 
have been since day one. If you’ve ever visited our 
offices, you’ll notice dashboards displayed around 
the office, projecting data to employees.  These 
dashboards are part of BigBrain, our in-house 
business intelligence tool that tracks every marketing 
campaign and every interaction with our customers 
(watch what we mean here). BigBrain is one of the 
reasons that since inception, we were able to track 
our cash flow and maintain efficiency, generating 
more than $4 in ARR for every $1 in cash we burned. 


From our CEOs

Roy Mann

Co-Founder and Co-CEO

Eran Zinman

Co-Founder and Co-CEO
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https://www.youtube.com/watch?v=YyIq9Wiv_J0


Driving efficiency with 
data from BigBrain 
Since the company was founded, we were able 
to track our cash flow and maintain efficiency, 
generating more than $4 in ARR for every $1 in 
cash we burned.  The secret behind our 
efficiency: BigBrain analytics. 


If you’ve ever visited our offices, you’ve seen 
dashboards on nearly every wall displaying 
insights from BigBrain, our in-house business 
intelligence tool. BigBrain collects data from over 
200 million events a day, which informs each of 
our marketing campaigns and every interaction 
we have with our customers.


By measuring everything, we empower our 
employees to make data-driven decisions — 
optimizing for cash flow and maximizing 
efficiency.


Watch how BigBrain lays the foundation for our 
quick-to-market, efficient, and high-quality execution.

We announced our product suite just last quarter, 
and we’ve already seen impressive adoption. 


Our end-to-end products are tailored by vertical 
and built on top of monday.com Work OS — 
including monday projects, monday sales CRM, 
monday dev, and monday marketer. Customers 
can now switch between products within their 
Work OS platform, so they can unify work across 
their organizations. 


We’re committed to being best-in-class in every 
one of our products’ categories, and we can 
achieve that thanks to the flexible and unique 
infrastructure of our Work OS.


These new products expand our go-to-market 
strategy and create additional entry points for 
new customers to our platform.


New growth engines with 
our Work OS products

new paying accounts already using 
our new Work OS products

1,000+ 
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Google's President, Americas & Global Partners 
showcased the Work OS product momentum in 
his keynote speech at Google Marketing Live.
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https://monday.com/project-management
https://monday.com/crm
https://monday.com/dev
https://monday.com/marketing
https://youtu.be/2qiDNqkXZWA?t=166
https://www.youtube.com/watch?v=YyIq9Wiv_J0


How Zippo achieved 8x ROI leveraging monday.com Work OS

“It’s funny you call it monday. You should call it ‘everyday,’ 
because we use it so much. It’s everyday for us.”
- Chris Funk, Director of Product Innovation, Zippo

We continue to see strong customer 
growth across all customer segments, with 
enterprise customers leading the way. In 
the second quarter of fiscal 2022, we 
finished with 1,160 enterprise customers, a 
147% year-over-year increase.


monday.com is core to our customers’ 
business successes. We’re excited to see 
the organizational efficiency and 
operational excellence they’re achieving 
with the platform.



Moving upmarket with 
strong enterprise demand

YoY growth in enterprise customers

147%
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Q1’20 Q2'20 Q3'20 Q4'20 Q1'21 Q2'21 Q3'21 Q4'21 Q1'22 Q2'22

105 144
185

264
335

470

613

793

960

1,160Customers with more 
than $50K ARR
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https://monday.com/customers/zippo


In a Total Economic Impact (TEI) study released in March, Forrester 
studied Motorola’s use of monday.com for its global internal creative 
agency. Some of the highlights:

Efficiency and cost effectiveness at Motorola

As part of their goal to innovate the property industry, Savills turned 
to monday.com to execute impactful marketing campaigns across 
their global markets. Our implementation consultants are partnering 
with Savills to standardize their marketing processes, minimize 
wasted time, and align faster decisions with their KPIs and OKRs.

Unified marketing campaign management at Savills

Renault Group now uses monday.com to share and manage the 
communication activities of its brands around the world. They’re using 
the platform to increase their communication function’s collaboration 
and efficiency across 39 countries.

Streamlined communications at Renault Group

Unquantified benefits

Job satisfaction

Stress reduction

Efficient handoffs

Data-driven reporting

in creative team productivity

$121K increase

Over 3 yearsBenefits

ROI

346%

avoiding project management hires

$116.1K saved
Net Present Value (NPV)

$279K

in administrative/reporting time

$123K reduction
Quantified benefits

$360K
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Customers

152K+
Countries

200+
Industries

200+
Non-tech industries

70%

Customer spotlight
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https://dapulse-res.cloudinary.com/image/upload/v1659542022/remote_mondaycom_static/uploads/TEI_of_monday.com_FINAL2.pdf


In the past quarter, we focused on 
performance improvements that support 
increasingly complex operations on the Work 
OS. We improved our platform infrastructure 
and database; strengthened our board 
stability by 75%; improved our board load 
times by over 15%; expanded our multi-region 
architecture; and made our core building 
blocks wow-worthy, with hundreds of fixes 
and improvements across boards, 
dashboards, and docs.


Our dedicated product alignment team works on meeting the 
complex needs of our increasing enterprise customer base.

That includes prioritizing the granular, customizable security 
and administrative features our customers need — including 
editing permissions by subitem and item-specific viewing 
permissions. These new features have helped us maintain our 
best-in-industry retention rates and enabled higher ARR.

Scaling our platform’s 
capabilities and resilience 
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Very Fast SlowFast Moderate

100%

75%

50%

25%

Jul 2022Apr 2022 

Board load speed - frames per second

We significantly improved our board scroll speed, 
with higher frames per second (FPS) rates even on 
top of our advanced product and user interface.

Our new board, dashboard, and doc interfaces are built 
for a smoother and more enjoyable user experience.
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Addressing any use case with our 
growing partner ecosystem
Our marketplace and partnerships continue to be one of the 
largest growth drivers, increasing our ability to serve all 
types of organizations across virtually any industry.

This quarter, Tata Consultancy Services (TCS)  built a solution 
to help enterprises move their core workloads to the cloud 
seamlessly — reducing cloud migration timelines by over 30%.

Cloud migration with Tata Consultancy Services

active channel partners with 26 
channel partners added in Q2

177

marketplace apps customers use 
to tailor the Work OS to their needs

150
30 monetized apps in marketplace
30

new referral partners in Q2
470
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https://monday.com/lp/tcs-cloud-migration-solution


We built monday sales CRM to accelerate customers’ sales 
cycles, and our tech partnership with DocuSign has helped 
bring that to life. Customers can now originate contracts, 
distribute to signers, and receive signatures all within monday 
sales CRM.



Sales cycle acceleration with DocuSign

With the help of our international channel partners, we’re 
reaching exciting new markets. A few examples of deals we 
closed with partners this quarter: BKP, one of the top 15 FMCG 
companies in Indonesia, aided by our Southeast Asian 
regional partner iGroup; and Safras & Cifras, a Brazilian 
agribusiness consultancy, aided by our partner A-Players.

Strategic footprints in new global markets

Our partner solutions help us tailor the Work OS to niche use 
cases using their industry expertise. We generated revenue 
from 15 partner-led solutions in Q2, including real estate, HR, 
accounting, and sustainability solutions, with various others 
in development.


Niche industry reach with partner-led solutions

JellySmack, the remote-first, global content creator company, 
signed a 3,000-seat deal with our agency partner Synolia to 
manage their creative processes. Their use case involves 
almost every business unit in their organization, including 
video production, approval processes, agile campaign 
management, client projects, help desk, onboarding, and 
OKRs for leadership.

Cross-organizational creative adoption by JellySmack
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https://www.docusign.com/blog/accelerate-sales-docusign-esignature-mondaycom
https://www.baguete.com.br/noticias/12/07/2022/safra-cifras-gestao-de-workflow-com-monday-com


Q2 | 2022  Shareholder Letter

ESG at monday.com

Through our Digital Lift Initiative, we help 
nonprofits scale their impact using 
technology and close the digital divide. In 
Q2, we launched a Digital Lift product and 
opened applications for a year-long grant 
of up to $100,000. We remain committed to 
donating 10% of our equity to the Digital Lift 
foundation, with 2% already reserved prior 
to the IPO. The remaining 8% will be 
donated over time with an annual cap of 1%.


In parallel, our Emergency Response Team 
is partnering with organizations around the 
world to streamline their relief efforts.

Amplifying nonprofits’ impact 
with digital transformation

digital transformation toolkits 
started by nonprofits in 2 weeks

1,510

nonprofit signups with over 
7,000 active accounts

30,000

granted to 200+ nonprofits

$170K

In Q2, we leveraged the monday.com 
platform to support humanitarian and 
disaster relief efforts of NGOs on the 
ground, including initiatives in Durban, 
Ukraine, and more.
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https://digital-lift.org/
https://digital-lift.org/digitalization-grants/


Such strong product innovation and consistent 
growth is only possible with our amazing team.


We finished Q2 with nearly 1,500 monday.com 
employees around the world, and even as we 
grow, we maintain our culture and employee 
engagement levels. We see that not just from 
our internal surveys, but from the outside world 
as well, winning two major workplace awards 
this year.

All in all, it’s been a strong quarter – and we’re 
excited to see what the next quarter brings.



Best,

Roy and Eran


We’re certified as a 

Great Place to Work


Inc. awarded us as one of 
the Best Workplaces 2022

Nurturing an 
award-winning 
place to work
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https://www.greatplacetowork.com/certified-company/7025074
https://www.inc.com/profile/mondaycom


Second quarter 2022 financial summary

Financial highlights Eliran Glazer

CFO

We continue to deliver strong growth driven by customers 
increasingly adopting the broader monday.com Work OS and our 
product suite across their organizations. We saw significant margin 
expansion during the quarter, stemming from our platform-based, 
land-and-expand strategy and operational efficiencies.


Second quarter fiscal year 2022
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A reconciliation of GAAP to non-GAAP measures is provided below.
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$32M
$36M

$43M
$50M

$59M

$71M

$83M

$96M

$108M

$124M

Q1’20 Q2’20 Q3’20 Q4’20 Q1’21 Q2’21 Q3’21 Q4’21 Q1’22 Q2’22

We continue to deliver strong 
growth driven by customers 
increasingly adopting the broader 
monday.com Work OS and our 
product suite across their 
organization. Total revenue came 
in at $123.7 million in the second 
quarter, up 75% from a year ago. 

Total revenue

Net dollar retention rate

We continue to see strong expansion within our existing customer base, which 
is reflected in our best-in-industry retention rates. Our net dollar retention rate 
(NDR) remained stable across all categories in the second quarter. As a 
reminder, our NDR is a trailing four-quarter, weighted average calculation.


>111%

>115%

>120%

>125% >125%

Q2’21 Q3’21 Q4’21 Q1’22 Q2’22

NDR for all customers

>125%

>130%

>135% >135% >135%

Q2’21 Q3’21 Q4’21 Q1’22 Q2’22

NDR for customers with 10+ users

>135%

>145%

>150% >150% >150%

Q2’21 Q3’21 Q4’21 Q1’22 Q2’22

NDR for customers with more than $50K ARR

Revenue by 
geography


Middle East & Africa

Europe

North America

Latin America

Asia-Pacific 52%

26%

6%
10%

5%

53%

26%

6%
9%

5%

53%

26%

6%
9%

6%

53%

26%

6%
10%

6%

53%

26%

6%
9%

6%

Q2’21 Q3’21 Q4’21 Q1’22 Q2’22
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Research and development expense was 
$24.0 million, or 19% of revenue, compared to 
16% in the year ago quarter.  We will continue 
to invest significantly in R&D throughout the 
remainder of the year as we build out our 
product suite and scale our Work OS 
platform both horizontally and vertically. 


Sales and marketing expense was $86.7 
million, or 70% of revenue, compared to 79% 
in the year ago quarter. We anticipate sales 
and marketing expense as a percentage of 
revenue to remain at the low to mid 70% 
through the remainder of the year.


G&A expense was $14.6 million, or 12% of 
revenue, compared to 9% in the year ago 
quarter, reflecting increased costs since 
becoming a public company.  Operating loss 
was $15.4 million, and operating margin was 
negative 12%. Net loss was $14.9 million. 


Margin and 
operating expenses
(NON-GAAP)

G&A as % of Revenue

Operating Margin

R&D as % of Revenue

S&M as % of Revenue

(14%) (11%) (10%)

(40%)

(12%)

% of Revenue

9%
16%

79%

11%
17%

73%

12%
16%

73%

11%
18%

100%

12%

19%

70%

Q2’21 Q3’21 Q4’21 Q1’22 Q2’22
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Total employee headcount was 1,489, an 
increase of 205 employees since Q1’22. We 
hired across all major functions, with over 
60% of new hires in customer facing roles. We 
anticipate that the levels of hiring will slow in 
the second half of fiscal 2022.

Headcount
Total headcount

Q1’21 Q2’21 Q3’21 Q4’21 Q1’22 Q2’22

799
876 947

1,064

1,284

1,489
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monday.com finished Q2’22 with $834.6 
million in cash and cash equivalents. 
Deferred revenue increased in to $177.9 
million at the end of Q2’22, from $160.9 
million at the end of Q1’22.


Balance sheet

Adjusted free cash flow for Q2’22 was 
negative $19.3 million and included year-end 
bonus payments of $6.6 million and an 
insurance payment of $7.0 million. Adjusted 
free cash flow margin, as defined as adjusted 
free cash flow as a percentage of revenue, 
was negative 16%. Adjusted free cash flow is 
defined as net cash from operating activities, 
less cash used for property and equipment 
and capitalized software costs, excluding 
non-recurring items.


(NON-GAAP)

Adjusted free cash flow

With monday work management, ownership is integrated 
into the platform so people and teams are more 
responsible, accountable, and connected. 

Creating a culture of

ownership

Cash and cash equivalents

$834.6M
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For the third quarter of fiscal year 2022, we expect our revenue to be in 
the range of $130 million to $131 million, representing growth of 57% to 
58% year-over-year. We expect a non-GAAP operating loss of $25 
million to $24 million. 


For the full year 2022, we now expect revenue to be in the range of 
$498 million to $502 million, representing growth of 62% to 63% year-
over-year. We expect a full year non-GAAP operating loss of $112 
million to $108 million and a negative operating margin of 22% to 21%. 


With the recent strengthening of the US dollar, we estimate that at the 
current spot rate, we would now expect FX to negatively impact our 
full year revenue growth estimates by approximately 300 basis points.


Given the concerns about the macro economy and the market, we 
have provided prudent, yet achievable, forward-looking guidance. It 
should be noted that we did see some softness in demand in Europe 
at the end of Q2. While one month is not enough data to extrapolate a 
larger trend, we are closely monitoring the demand environment 
across all areas of our business and will be transparent with our 
investors about our thinking.


We clearly have momentum across all of the areas critical for us to 
drive sustained levels of high revenue growth over the long-term, 
including new customer acquisition, strong net dollar retention, and an 
expanding product suite. Our strategic focus remains to balance 
healthy investment in the business with improving efficiency and 
profitability. We will continue to measure and monitor our returns and 
adjust investment levels as needed. 


Revenue $130-$131 million $498-$502 million

Q3 FY 2022 FY 2022

Y/Y Growth % 57% - 58% 62% - 63%

Non-GAAP Operating Income (Loss) ($25)-($24) million ($112)-($108) million

Margin % (19%)-(18%) (22%)-(21%)

Financial guidance
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MONDAY.COM LTD  
CONDENSED CONSOLIDATED STATEMENTS OF OPERATIONS 
(U.S. dollars in thousands, except share and per share data) 

Three months ended June 30, 

June 30,

Six months ended June 30, 

June 30,2022  2021 2022  2021 

(unaudited) (unaudited) 

Revenue $ 123,718 $ 70,615 $ 232,215 $        129,587 

Cost of revenue 16,730 9,108 31,339 17,032 

Gross profit 106,988 61,507 200,876 112,555 

Operating expenses: 

Research and development 33,962 16,271 60,503 31,852 

Sales and marketing 96,740  61,057 212,713 124,105 

General and administrative 22,466 11,648 41,336 21,914 

Total operating expenses 153,168 88,976 314,552 177,871 

Operating loss (46,180) (27,469) (113,676) (65,316) 

Financial income (expense), net 2,452 (359) 4,445 (765) 

Loss before income taxes (43,728) (27,828) (109,231) (66,081) 

Income tax expense (1,943) (1,063) (3,118)  (1,762) 

Net loss $ (45,671) $ (28,891) $ (112,349) $  (67,843) 

Deemed dividend to preferred shareholders - (3,589) - (8,203)

Net loss attributable to ordinary shareholders $ (45,671) $ (32,480) $ (112,349) $        (76,046) 

Net loss per share attributable to ordinary shareholders’, 
basic and diluted $ (1.01) $ (1.67) $ (2.50) $        (4.78) 

Weighted-average ordinary shares used in calculating net 
loss per ordinary share, basic and diluted 45,074,912 19,417,672 45,027,168 15,924,392 
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MONDAY.COM LTD  
CONDENSED CONSOLIDATED BALANCE SHEETS 
(U.S. dollars in thousands) 

  June 30,  December 31, 
  2022  2021 

  (unaudited)  (audited) 

ASSETS     

CURRENT ASSETS:     

Cash and cash equivalents $ 834,620 $ 886,812 

Accounts receivable, net   9,510  8,509 

Prepaid expenses and other current assets   24,314  18,172 

Total current assets  868,444  913,493 

     

LONG-TERM ASSETS:     

Property and equipment, net  26,694  19,599 

Operating lease right-of-use assets  64,456  - 

Other long-term assets  100  100 

Total long-term assets  91,250  19,699 

Total assets $ 959,694 $ 933,192 

     

LIABILITIES AND SHAREHOLDERS' (DEFICIT) EQUITY      

CURRENT LIABILITIES:     

Accounts payable $ 10,917 $ 23,612 

Accrued expenses and other current liabilities  68,238  70,135 

Deferred revenue  177,882  134,438 

Operating lease liabilities, current  10,885  - 

Total current liabilities  267,922  228,185 

     

LONG-TERM LIABILITIES     

Operating lease liabilities, non-current  47,703  - 

       Other non-current liabilities  2,039  1,612 

Total long-term liabilities  49,742  1,612 

Total liabilities  317,664  229,797 

     

SHAREHOLDERS' EQUITY:     

Other comprehensive income  (6,749)  594 

Share capital and additional paid-in capital  1,206,788  1,148,461 

Accumulated deficit  (558,009)  (445,660) 

Total shareholders’ equity  642,030  703,395 

Total liabilities and shareholders’ equity  $ 959,694 $ 933,192 
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MONDAY.COM LTD  
CONDENSED CONSOLIDATED STATEMENTS OF CASH FLOWS 
(U.S. dollars in thousands) 

  Three months ended  Six months ended  

  June 30,  June 30, 

  2022  2021  2022  2021 

  (unaudited)  (unaudited) 

CASH FLOWS FROM OPERATING ACTIVITIES:         

Net loss $ (45,671) $ (28,891) $ (112,349) $ (67,843) 

Adjustments to reconcile net loss to net cash used in operating activities:         

Depreciation and amortization  1,397  527  2,524  1,074 

Capital loss from sale of property and equipment  -  2  -  47 

Share-based compensation   30,822  17,558  54,488  32,098 

Change in accrued interest on revolving credit facility   -  (2)  -  19 

Changes in operating assets and liabilities:         

Accounts receivable, net  384  533  (1,001)   (453) 

Prepaid expenses and other assets   (7,995)  (429)  (3,295)  (2,058) 

Accounts payable   (6,448)  (4,972)  (12,624)  (1,003)  

Accrued expenses and other liabilities  (3,502)  1,099  1,840  5,961 

Deferred revenue  16,952  14,220  43,444  31,204 

Net cash used in operating activities  (14,061)  (355)  (26,973)  (954) 

CASH FLOWS FROM INVESTING ACTIVITIES:         

Purchase of property and equipment  (4,550)  (1,358)  (6,904)  (5,581) 

Capitalized software development costs  (684)  (718)  (1,610)  (1,158) 

Proceeds from sale of property and equipment  -  -  -  21 

Changes in short-term deposits  -  (51)  -  (51) 

Net cash used in investing activities  (5,234)  (2,127)  (8,514)  (6,769) 
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MONDAY.COM LTD  
CONDENSED CONSOLIDATED STATEMENTS OF CASH FLOWS (CONT.) 
(U.S. dollars in thousands) 

CASH FLOWS FROM FINANCING ACTIVITIES: 

Proceeds from initial public offering and concurrent private placement, 
net of underwriting discounts and other issuance costs - 736,227 - 736,020

Proceeds from exercise of share options and employee share purchase 
plan 3,354 1,300 4,705 1,843 

Receipt of tax advance relating to exercises of share options 1,017 6,023 (21,367)  6,023 

Capital lease payments (32) (21) (43)  (49) 

Net cash provided by (used in) financing activities 4,339 743,529 (16,705)  743,837 

INCREASE (DECREASE) IN CASH, CASH EQUIVALENTS AND RESTRICTED 
CASH (14,956) 741,047 (52,192) 736,114 

CASH, CASH EQUIVALENTS AND RESTRICTED CASH - Beginning of 
period 849,576 126,881 886,812 131,814 

CASH, CASH EQUIVALENTS AND RESTRICTED CASH - End of period $ 834,620 $ 867,928 $ 834,620 $ 867,928 

RECONCILIATION OF CASH, CASH EQUIVALENTS AND RESTRICTED 
CASH TO THE CONSOLIDATED BALANCE SHEET: 

Cash and cash equivalents $ 834,620 $ 865,328 $ 834,620 $ 865,328 

Restricted cash – Included in prepaid expense and other current assets  - 600 -  600

Restricted cash – Included in other long-term assets - 2,000 - 2,000 

Total cash, cash equivalents, and restricted cash $ 834,620 $ 867,928 $ 834,620 $ 867,928 
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MONDAY.COM LTD  
RECONCILIATION OF GAAP TO NON-GAAP FINANCIAL INFORMATION 
(U.S. dollars in thousands) 

  

Three months ended  

June 30,  

 Six months ended  

June 30, 

  2022  2021  2022  2021 

  (unaudited)  (unaudited) 

Reconciliation of gross profit and gross margin         

GAAP gross profit $ 106,988 $ 61,507 $ 200,876 $ 112,555  

Share-based compensation  2,915  1,833  5,356  3,364    

Non-GAAP gross profit $ 109,903 $ 63,340 $ 206,232 $ 115,919  

         

GAAP gross margin  86%  87%    87%  87% 

Non-GAAP gross margin  89%  90%  89%  89% 

         

Reconciliation of operating expenses         

GAAP research and development $ 33,962 $ 16,271 $ 60,503 $ 31,852 

Share-based compensation  (9,999)  (5,068)  (17,387)  (9,605) 

Non-GAAP research and development $ 23,963 $ 11,203 $ 43,116 $ 22,247 

         

GAAP sales and marketing $ 96,740 $ 61,057 $ 212,713 $ 124,105 

Share-based compensation  (10,075)  (5,536)  (17,453)  (9,570) 

Non-GAAP sales and marketing $ 86,665 $    55,521 $ 195,260 $ 114,535 

         
 

GAAP general and administrative $ 22,466 $ 11,648 $ 41,336 $ 21,914 

Share-based compensation  (7,833)  (5,121)  (14,292)  (9,559) 

Non-GAAP general and administrative $ 14,633 $ 6,527 $ 27,044 $ 12,355 

         

Reconciliation of operating loss         

GAAP operating loss $ (46,180) $ (27,469) $ (113,676) $ (65,316) 

Share-based compensation  30,822  17,558  54,488  32,098 

Non-GAAP operating loss $ (15,358) $ (9,911) $ (59,188) $ (33,218) 

GAAP operating margin  (37%)  (39%)  (49%)  (50%) 

Non-GAAP operating margin  (12%)  (14%)  (25%)  (26%) 
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MONDAY.COM LTD  
RECONCILIATION OF GAAP TO NON-GAAP FINANCIAL INFORMATION 
(CONT.) 
(U.S. dollars in thousands, except share and per share data) 

         

Reconciliation of net loss         

GAAP net loss $ (45,671) $ (28,891) $ (112,349) $ (67,843) 

Share-based compensation  30,822  17,558  54,488  32,098 

Tax benefit related to share-based compensation (1)  (68)  -  (295)  - 

Non-GAAP net loss $ (14,917) $ (11,333) $ (58,156) $ (35,745) 

         

Reconciliation of net loss attributable to ordinary 
shareholders  

 
   

 
 

 
 

GAAP net loss attributable to ordinary shareholders $ (45,671) $ (32,480) $ (112,349) $ (76,046) 

Deemed dividend to preferred shareholders  -  3,589  -  8,203 

Share-based compensation  30,822  -  54,488  32,098 

Tax benefit related to share-based compensation (1)  (68)  -  (295)  - 

Non-GAAP net loss  $ (14,917) $ (11,333) $ (58,156) $ (35,745) 

         

GAAP net loss per share attributable to ordinary 
shareholders’, basic and diluted $ (1.01) $ (1.67) $ (2.50) $ (4.78) 

Non-GAAP net loss per share, basic and diluted $ (0.33) $ (0.26) $ (1.29) $ (0.81) 

         

Reconciliation of basic and diluted weighted average 
number of shares outstanding 

 
   

 
 

 
 

Weighted average number of ordinary shares 
outstanding used in computing basic and diluted net 
loss per share (GAAP) 

 

45,074,912  19,417,672 

 

45,027,168  15,924,392 

Additional shares giving effect to IPO and concurrent 
private placement (2) 

 
-  3,946,810 

 
- 

 
4,489,262 

Additional shares giving effect to conversion of convertible 
preferred shares at the beginning of the period (3) 

 
-  20,629,197  

 
- 

 
23,518,666 

Weighted average number of ordinary shares 
outstanding used in computing basic and diluted net 
loss per share (Non-GAAP) 

 

45,074,912  43,993,679 

 

45,027,168 

 

43,932,320 

 

(1) The tax benefits generated from the exercise of the disqualifying disposition of incentive share options were excluded in calculating 
its non-GAAP net loss and non-GAAP basic and diluted net loss per share. The Company believes that excluding these tax benefits 
enables investors to see the full effect that excluding share-based compensation expenses had on the operating results. 

(2) 
 
 
 
(3) 

Assumes ordinary shares outstanding after accounting for the issuance of 5,037,742 ordinary shares associated with our initial public 
offering and concurrent private placement at the beginning of the three months and six months periods ending on June 30, 2021, 
instead of the IPO closing date, June 10, 2021. 
 
Assumes ordinary shares outstanding after accounting for the automatic conversion of the preferred shares then outstanding into 
ordinary shares at the beginning of fiscal year. 
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MONDAY.COM LTD 
RECONCILIATION OF NET CASH USED IN OPERATING ACTIVITIES TO 
ADJUSTED FREE CASH FLOW 
(U.S. dollars in thousands) 

Three months ended June 30, 

June 30,

Six months ended June 30, 

June 30,2022  2021 2022  2021 

(unaudited) (unaudited) 

Net cash used in operating activities $ (14,061) $ (355) $ (26,973) $ (954) 

Purchase of property and equipment (4,550) (1,358) (6,904) (5,581) 

Capitalized software development costs (684) (718) (1,610) (1,158) 

Purchase of property and equipment related to build-
out of our new corporate headquarters - 951 - 4,618

Adjusted free cash flow $ (19,295) $ (1,480) $ (35,487) $ (3,075) 

Adjusted free cash flow margin (16%) (2%) (15%) (3%) 
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MONDAY.COM LTD

Reconciliation of non-GAAP financial measures - prior 
five quarters
(U.S. dollars in thousands)
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This shareholder letter contains “forward-looking statements” within the meaning of the 
“safe harbor” provisions of the Private Securities Litigation Reform Act of 1995, including but 
not limited to, statements regarding our financial outlook and market positioning. These 
forward-looking statements are made as of the date they were first issued and were based 
on current expectations, estimates, forecasts and projections as well as the beliefs and 
assumptions of management. Words such as “outlook,” “guidance,” “expect,” “anticipate,” 
“should,” “believe,” “hope,” “target,” “project,” “plan,” “goals,” “estimate,” “potential,” “predict,” 
“may,” “will,” “might,” “could,” “intend,” “shall,” and variations of these terms or the negative of 
these terms and similar expressions are intended to identify these forward-looking 
statements. Forward-looking statements are subject to a number of risks and uncertainties, 
many of which involve factors or circumstances that are beyond monday.com control. 
monday.com’s actual results could differ materially from those stated or implied in forward-
looking statements due to a number of factors, including but not limited to our ability to 
predict our revenue and evaluate our business and future prospects; our ability to manage 
our growth effectively, execute our business plan or maintain high levels of service and 
customer satisfaction; our ability to achieve and maintain profitability and compete 
effectively with established companies and new market entrants in a competitive and 
rapidly changing market; interruptions or performance problems associated with the 
technology or infrastructure underlying our platform; real or perceived errors, failures, 
vulnerabilities, or bugs in our Work OS; our ability to attract customers, grow our retention 
rates, expand usage within organizations and sell subscription plans; our ability to offer 
high-quality customer support; our ability to effectively develop and expand our direct sales 
capabilities; our ability to enhance our reputation and market awareness of our Work OS 
and products; actions by governments to restrict access to our platform in their countries; 
our ability to identify and integrate future acquisitions, strategic investments, partnerships or 
alliances; our ability to attract and retain highly skilled employees; our ability to raise 
additional capital or generate cash flows necessary to expand our operations and invest in 
new technology; the market and software categories in which we participate; our ability to 
ensure that our Work OS and products interoperates with a variety of software applications 
that are developed by third parties; the success of our strategic relationships with third 
parties; privacy, data and cybersecurity incidents or any actual or perceived failure by 
monday.com to comply with privacy, data protection, information security, consumer 
privacy, data residency, or telecommunications laws, regulations, government access 
requests, and obligations; intellectual property disputes; changes in foreign exchange rates; 
general political or destabilizing events, including war, conflict or acts of terrorism and other 
factors described in “Risk Factors” in our Annual Report on Form 20-F for the year ended 
December 31, 2021, filed with the SEC on March 16, 2022. Further information on potential 
risks that could affect actual results will be included in the subsequent filings that 
monday.com makes with the Securities and Exchange Commission from time to time.


Forward-looking statements
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Past performance is not necessarily indicative of future results. The forward-looking 
statements included in this press release represent monday.com’s views as of the date of this 
press release. monday.com anticipates that subsequent events and developments will cause 
its views to change. monday.com undertakes no intention or obligation to update or revise any 
forward-looking statements, whether as a result of new information, future events, or 
otherwise. These forward-looking statements should not be relied upon as representing 
monday.com’s views as of any date subsequent to the date of this shareholder letter.

monday.com will hold a public webcast at 8:30 a.m. ET today to discuss the results for its 
second quarter 2022 and financial outlook. The live call may also be accessed via telephone 
at (855) 979-6654 or +1 (646) 664-1960 (outside the U.S.). Please reference conference ID: 
638330. An archived webcast can be accessed from the News & Events section of 
monday.com’s Investor Relations website following the call.

monday.com Work OS is an open platform that democratizes the power of software so 
organizations can easily build work management tools and software applications to fit their 
every need. The platform intuitively connects people to processes and systems, empowering 
teams to excel in every aspect of their work while creating an environment of transparency in 
business. monday.com has teams in Tel Aviv, New York, San Francisco, Miami, Chicago, London, 
Sydney, Tokyo, and São Paulo. The platform is fully customizable to suit any business vertical 
and is currently used by over 152,000 customers across over 200 industries in 200 countries.


Visit us on our LinkedIn, Twitter, Instagram, and Facebook.

Earnings webcast

About monday.com
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