
FISCAL 4Q’22 
& FY’22 UPDATE
MARCH 31, 2022



Disclaimers
Forward-Looking Statements
Except for the historical information contained herein, the matters set forth in this presentation are forward-looking statements within the meaning of the "safe harbor" provisions of the Private 
Securities Litigation Reform Act of 1995, including, but not limited to, the ability of Planet Labs PBC (the “Company”) to capture market opportunity; whether and when the Company will be able 
to execute on its growth initiatives; whether the Company will realize any of the potential benefits from strategic acquisitions; whether the Company will be able to successfully build or deploy its 
satellites, including new satellites that are in development; whether the Company will be able to continue to invest in scaling its sales organization and expanding its software engineering 
capabilities; and the Company’s financial outlook. Words such as “expect,” “estimate,” “project,” “budget,” “forecast,” “anticipate,” “intend,” “plan,” “seek,” “may,” “will,” “could,” “can,” “should,” 
“would,” “believes,” “predicts,” “potential,” “strategy,” “opportunity,” “aim,” “continue” and similar expressions or the negative thereof, or discussions of strategy, plans, objectives, intentions, 
estimates, forecasts, outlook, assumptions, or goals, are intended to identify such forward-looking statements. Forward-looking statements are based on the Company’s management’s beliefs, 
as well as assumptions made by, and information currently available to them. Because such statements are based on expectations as to future financial and operating results and are not 
statements of fact, actual results may differ materially from those projected. Factors which may cause actual results to differ materially from current expectations include, but are not limited to: 
the Company’s limited operating history making it difficult to predict its future operating results; the Company’s expectations that its operating expenses will increase substantially for the 
foreseeable future; whether the market for the Company’s products and services that is built upon its data set, which has not existed before, will grow as expected; the Company’s ability to 
manage its growth effectively; whether current customers or prospective customers adopt the Company’s platform; whether the Company will be able to compete effectively with the increasing 
competition in its market from commercial entities and governments; the Company’s ability to continue to capture certain high-value government procurement contracts; whether the Company  
is subject to any risks as a result of its global operations, including, but not limited to, being subject to any hostile actions by a government or other state actor;  the Company’s international 
operations creating business and economic risks that could impact its operations and financial results; the interruption or failure of the Company’s satellite operations, information technology 
infrastructure or loss of its data storage, whether by cyber-attacks or other adverse events that limit its ability to perform its daily operations effectively and provide its products and services; 
whether the Company experiences any adverse events, such as delayed launches, launch failures, its satellites failing to reach their planned orbital locations, its satellites failing to operate as 
intended, being destroyed or otherwise becoming inoperable, the cost of satellite launches significantly increasing and/or satellite launch providers not having sufficient capacity; the Company’s 
satellites not being able to capture Earth images due to weather, natural disasters or other external factors, or as a result of its constellation of satellites having restrained capacity; if the 
Company is unable to develop and release product and service enhancements to respond to rapid technological change, or to develop new designs and technologies for its satellites, in a 
timely and cost-effective manner; downturns or volatility in general economic conditions, including as a result of the current COVID-19 pandemic, including any variants thereof, or any other 
outbreak of an infectious disease; the effects of acts of terrorism, war or political instability, both domestically and internationally, including the current events involving Russia and Ukraine, 
changes in laws and regulations, or the imposition of economic or trade sanctions affecting international commercial transactions; the loss of one or more of the Company’s key personnel, or its 
failure to attract, hire, retain and train other highly qualified personnel in the future; the Company’s ability to raise adequate capital, including on acceptable terms, to finance its business 
strategies; how rules and regulations in the Company’s highly regulated industry may impact its business; if the Company fails to maintain effective internal controls over financial reporting at a 
reasonable assurance level; and the other factors described under the heading “Risk Factors” in the Registration Statement on Form S-1 filed by the Company with the Securities and 
Exchange Commission (SEC) and any subsequent filings with the SEC the Company may make. Copies of each filing may be obtained from the Company or the SEC. All forward-looking 
statements reflect the Company’s beliefs and assumptions only as of the date of this presentation. The Company undertakes no obligation to update forward-looking statements to reflect future 
events or circumstances. The Company’s results for the quarter and year ended January 31, 2022 are not necessarily indicative of its operating results for any future periods.
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Disclaimers
 
Use of Non-GAAP Financial Measures
 
This presentation includes [Non-GAAP Gross Profit (Loss), Non-GAAP Gross Margin, which is derived from Non-GAAP Gross Profit (Loss), Adjusted EBITDA and certain 
non-GAAP operating expenses], which are non-GAAP performance measures that the Company’s uses to supplement its results presented in accordance with U.S. GAAP. The 
Company believes these non-GAAP financial measures are useful in evaluating its operating performance, as they are similar to measures reported by the Company’s public 
competitors and are regularly used by analysts, institutional investors, and other interested parties in analyzing operating performance and prospects. Further, the Company 
believes such non-GAAP measures are helpful in highlighting trends in the Company’s operating results because they exclude items that are not indicative of the Company’s core 
operating performance. In addition, the Company includes these non-GAAP financial measures because they are used by management to evaluate the Company’s core operating 
performance and trends and to make strategic decisions regarding the allocation of capital and new investments.

Non-GAAP financial measures have limitations as analytical tools and should not be considered in isolation from, as a substitute for, or superior to, measures of financial 
performance prepared in accordance with U.S. GAAP. Specifically, these measures should not be considered as an alternative to gross profit (loss), net loss, loss from operations, 
operating expenses, cost of revenue, research and development expenses, sales and marketing expenses, general and administrative expenses or any other performance 
measures derived in accordance with U.S. GAAP or as an alternative to cash flows from operating activities as a measure of liquidity. The non-GAAP financial measures presented 
are not based on any standardized methodology prescribed by U.S. GAAP and are not necessarily comparable to similarly-titled measures presented by other companies. Further, 
the non-GAAP financial measures presented exclude stock-based compensation expenses, which has recently been, and will continue to be for the foreseeable future, a significant 
recurring expense for the Company’s business and an important part of its compensation strategy. 

Definitions of these non-GAAP financial measures and certain reconciliations are included in the appendix to this presentation.

Financial Outlook

We have not reconciled our Non-GAAP Gross Margin outlook, which is derived from Non-GAAP Gross Profit (Loss), and Adjusted EBITDA loss outlook to their most directly 
comparable GAAP measures (gross profit (loss) and net loss, respectively) because certain items that impact gross profit (loss) and net loss are uncertain or out of the Company’s 
control and cannot be reasonably predicted. In particular, stock-based compensation charges, depreciation and amortization and other factors, all of which are difficult to predict, 
subject to frequent change, or not within the Company’s control. The actual amount of these expenses during the first quarter of fiscal year 2023 and fiscal year 2023 will have a 
significant impact on the Company’s future GAAP financial results. Accordingly, a reconciliation of Non-GAAP Gross Margin outlook and Adjusted EBITDA outlook to gross profit 
(Loss) margin and net loss, respectively, is not available without unreasonable efforts.
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Planet’s Mission: 

Using Space to Help Life on Earth

Our Public Benefit Corporation (PBC) Purpose: 

To accelerate humanity toward a more sustainable, 
secure, and prosperous world, by illuminating 
environmental and social change.



EARNINGS UPDATE

1 Revisits/day is defined as number of times Company satellites image a particular area of interest on a given day. 
2 ML-analyzed describes Planet’s machine learning capabilities.
3 As of EoP Fiscal 4Q’22

Daily, Global 
Scanning

→ Revolutionary

One-to-Many 
Model

→ Uniquely Scalable

Largest 
EO Fleet
→ In History

Most Frequent 
Cadence

→ Up to 10 revisits/day1

Global Scale & Metrics

100% 
of Data is ML-ready2 

~2x
Earth Land Area/Day

>30TB
Data Captured Daily

~200
Satellites in Orbit

770
Customers In Multiple 

Verticals3

Planet is a One-to-Many Data Platform
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Planet is ‘the Bloomberg Terminal’ for Earth Data
EARNINGS UPDATE



● Accelerating Revenue Growth

● Large and Diversified Global Customer Base

● Significant Gross Margin Expansion

● Strong Balance Sheet Following Public Listing

● Sizeable TAM with Strong Tailwinds

Key Highlights

© Copyright 2022 Planet Labs PBC  All Rights Reserved    7

EARNINGS UPDATE

YoY 
Revenue 
Growth
vs +16% YoY 3Q’22

Non-GAAP GM(1)

+1622 basis points 
vs Fiscal 4Q’21

Customer 
Count
EoP 4Q’22

% Recurring ACV
EoP 4Q’22

+23%

770

42%

92%

(1) Non-GAAP Gross Margin is defined as the percentage of gross profit plus stock-based compensation classified as cost of goods (Non-GAAP Gross Profit), relative to net revenue during a given 
period. Definitions of non-GAAP financial measures and certain reconciliations are included in the appendix to this presentation.



EARNINGS UPDATE

Successful NYSE Listing

$590M of
Gross Proceeds

Additional Highlights

1 Planet officially became certified as a carbon neutral company for the 2020 calendar year as part of its commitment to sustainability. Planet worked with SCS Global Services (SCS) to certify its 
operations as carbon neutral in accordance with the internationally recognized PAS 2060: 2014 Carbon Neutrality Standard. This certification covers the entire supply chain – from manufacturing and 
launching satellites to corporate operations. 

Recognition

Fast Company’s Top 50 Most 
Innovative Companies of 2022

Sustainability Commitment

Carbon Neutral
Certified as of December 20211

Product Release

Next Generation 
PlanetScope

Successful Launch

44 SuperDoves on 
SpaceX Falcon 9
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EARNINGS UPDATE

Mission Critical Data for A Rapidly Changing Planet

Forecasting Crop Yield Using Soil 
Moisture, Land Temp. and Veg. 
Water Content Indices

Enabling Global Transparency in 
Conflict Zones Like Ukraine 

Identifying Human Rights 
Abuses in Cameroon

Tracking Oil Tanker Movements 
Worldwide

Enhancing Situational Awareness 
for Effective Disaster Response 
(FEMA, NIT) 

Mapping and Monitoring Kelp 
Forests off the Coast of California 
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AIR BASE • Kherson, Ukraine • March 15, 2022

Planet has provided imagery to governments, aid and 
relief organizations, data analysts, and media. Planet 
remains committed to transparency and accountability 
and will continue to help others to leverage its services 
in timely and responsible ways. 



KAMARYN SLAVUTYCH BORDER CROSSING • Ukraine & Belarus Feb 26, 2022



HANUL NUCLEAR POWER PLANT • Gyeongsangbuk-do province, South Korea • March 9, 2022



Early and Accurate In-Season Yield 
Forecasts, Anywhere on the Globe

By capturing the local impact of 
water conditions during the growing 
season, customers can forecast crop 
yields early and with unprecedented 
accuracy using our unique and 
patented satellite technology.

SOIL MOISTURE • Belgium 



RISING EBRO RIVER • Zaragoza, Spain • Dec 12, 2021



PlanetScope Provides Global Coverage for Customers

NASA’s Global PlanetScope Usage

This heat map shows NASA's 
download activity on Planet's 
platform over the last eight months 
from their climate & science program.

PlanetScope Provides Global Coverage for Customers

NASA’s Global PlanetScope Usage

This heat map shows NASA's 
download activity on Planet's 
platform from April 1, 2020 through 
the end of February 2022 as part of 
NASA's Commercial SmallSat Data 
Acquisition (CSDA) Program.



EARNINGS UPDATE

FY’22 Revenue 
by Geography

Diversified Business Mix

FY’22 Revenue 
by Customer Type

© Copyright 2022 Planet Labs, PBC  All Rights Reserved    16



EARNINGS UPDATE

Accelerating Growth

Key Growth Drivers

- Scaling Commercial Organization to Tap into Growing Demand

- Subscription Data and Analytic Solutions to Address Commercial Market Opportunity

- Relentless Focus on Customer Success, Retention & Expansion

- Expanding Partner Ecosystem

- Geopolitical and Climate Events Escalating Need for Change Detection & Insights at Global Scale
© Copyright 2022 Planet Labs, PBC  All Rights Reserved    17
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EARNINGS UPDATE

80+ 
NPS for 
>$1M Accounts
(EoP 4Q’22)

Relentless Customer Focus
Consistent Customer Growth

+38% YoY

770
Customers 
(EoP 4Q’22)

92%
Recurring ACV 
(EoP 4Q’22)

116%
Net Dollar 
Retention Rate
Including winbacks (EoP 4Q’22)

+180%
YoY NPS Score 
Improvement
Across all customers (EoP 4Q’22)

Strong Momentum in 
>$1M Customers

E
oP
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u
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n

t
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EARNINGS UPDATE

How We Measure Net Dollar Retention Rate

We define Net Dollar Retention Rate 
(NDRR)2 as the percentage of ACV 
generated by existing customers in a 
given period as compared to the ACV 
of all contracts at the beginning of 
the fiscal year from the same set of 
existing customers.3

A winback is a previously existing 
customer who was inactive at the 
start of the fiscal year, but has 
reactivated during the same fiscal 
year period.4

Fiscal Year 2022
NDRR + Winbacks

NDRR

1  Large customer lost in Q2 due to government takeover by unsanctioned regime.
2  Net Dollar Retention is measured cumulatively from beginning of fiscal year to end of reported period
3 Existing customers defined as customers with an active contract with Planet.
4 Reactivation period must be within 24 months from customer’s last active contract; otherwise, customer assumed as new.

1
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EARNINGS UPDATE

Non-GAAP Gross Margin Expansion with Scale(1)

(1) Non-GAAP Gross Margin is defined as the percentage of gross profit plus stock-based compensation classified as cost of goods (Non-GAAP Gross Profit), relative to net revenue during a given period. Definitions of non-GAAP financial measures and certain 
reconciliations are included in the appendix to this presentation.

Key Expansion Drivers

- Strong Topline Growth

- Scalable Data Subscription Model

- Efficiency of Vertically-Integrated Agile 
Space Missions Model

- Extension of Satellite Useful Life

- Enterprise and Government Customer 
Success
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Investing for Growth

Software 
Engineering

Platform & Analytics

→ >40% increase in 
Software Teams 

FY22 vs FY21 

Next Gen 
Data Sets

To Meet Growing 
Market Demand

→ Next Generation 
Pelican High Resolution 
Data & CarbonMapper 

Hyperspectral Data

M&A
To Accelerate Our 

Roadmap

→ Acquisition of 
Vandersat: fusion data 

analytics for agriculture, 
insurance and financial 

markets

Sales & 
Marketing

Land & Expand

→ >40% increase in 
Global Commercial 

Organization
FY22 vs FY21
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EARNINGS UPDATE

Fiscal 1Q’23 and FY’23 Outlook

(1) Non-GAAP Gross Margin  is defined as the percentage of gross profit plus stock-based compensation classified as cost of goods (Non-GAAP Gross Profit), relative to net revenue during a given period. Definitions of non-GAAP financial measures and certain 
reconciliations are included in the appendix to this presentation.
(2) Adjusted EBITDA is defined as net loss before the impact of interest income and expense, income tax expense and depreciation and amortization, and further adjusted for the following items: stock-based compensation, change in fair value of convertible notes and 
warrant liabilities, gain or loss on the extinguishment of debt and non-operating income and expenses such as foreign currency exchange gain or loss. Definitions of non-GAAP financial measures are included in the appendix to this presentation.

1Q’23 FY’23

Revenue $38M - $41M $170M - $190M

YoY Revenue Growth % +19% - 28% +30% - 45%

Non-GAAP Gross Margin %(1) 38% - 45% 43% - 50%

Adjusted EBITDA(2) ($17M) - ($14M) ($75M) - ($50M)

Capex as a % of Revenue 8% - 9% 12% - 13%

● Continued topline acceleration for 1Q’23 and FY’23
● Significant Gross Margin Expansion as the Business Scales
● Investment in S&M, Software, Data Science and Pelican Next-Generation High Resolution Fleet
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Great Barrier Reef, Australia – July 8, 2016

APPENDIX



EARNINGS UPDATE

Reconciliation of Non-GAAP Financial Measures
($ in millions)

Non-GAAP Gross Margin %

FY20A 4Q21A FY21A 4Q22A FY22A

GAAP Gross Profit ($6.7) $ 7.5 $ 25.8 $ 13.9 $ 48.2 

(+) Stock-Based Compensation1 0.8 0.3 0.8 1.6 2.3

Non-GAAP Gross Profit ($5.9) $ 7.7 $ 26.6 $ 15.5 $ 50.5

GAAP Gross Margin % (7%) 25% 23% 37% 37%

Non-GAAP Gross Margin % (6%) 25% 24% 42% 38%

Note: Planet has a Fiscal Year (FY) ending January 31.
(1) Reflects stock-based compensation classified under cost of goods.



EARNINGS UPDATE

Definitions 
Non-GAAP Financial Measures

Non-GAAP Gross Profit (Loss) and Non-GAAP Gross Margin: The Company defines and calculates Non-GAAP Gross Profit (Loss) as gross profit (loss) adjusted for 
stock-based compensation expenses classified as cost of revenue, and Non-GAAP Gross Margin as the percentage of Non-GAAP Gross Profit (Loss) to revenue.

Adjusted EBITDA: The Company defines and calculates Adjusted EBITDA as net loss before the impact of interest income and expense, income tax expense and 
depreciation and amortization, and further adjusted for the following items: stock-based compensation; change in fair value of convertible notes and warrant 
liabilities; gain or loss on the extinguishment of debt; and non-operating income and expenses such as foreign currency exchange gain or loss.

Non-GAAP Operating Expenses: The Company defines and calculates Non-GAAP cost of revenue, Non-GAAP research and development expenses, Non-GAAP 
sales and marketing expenses, and Non-GAAP general and administrative expenses as, in each case, the corresponding U.S. GAAP financial measure (cost of 
revenue, research and development expenses, sales and marketing expenses, and general and administrative expenses) adjusted for stock-based compensation 
expenses that are classified within each of the corresponding U.S. GAAP financial measures.

Other Key Metrics

Percent of Recurring ACV

The Company defines Annual Contract Value (“ACV”) for contracts of one year or greater as the total amount of value that a customer has contracted to pay for the 
most recent 12 month period for the contract. For short-term contracts (contracts less than 12 months), ACV is equal to total contract value. The Company defines 
Percent of Recurring ACV as the dollar value of all data subscription contracts and the committed portion of usage-based contracts divided by the total dollar 
value of all contracts in its ACV Book of Business at a specific point in time. The Company defines ACV Book of Business as the sum of the ACV of all contracts that 
are active on the last day of the period pursuant to the effective dates and end dates of such contracts. The Company believes Percent of Recurring ACV is a 
useful metric for investors and management to track as it helps to illustrate how much of its revenue comes from customers that have the potential to renew 
their contracts over multiple years rather than being one-time in nature. In calculating Percent of Recurring ACV, management applies judgment as to which 
customers have an active contract at a period end for the purpose of determining ACV Book of Business, which is used as part of the calculation of Percent of 
Recurring ACV.



EARNINGS UPDATE

Definitions
EoP Customer Count

The Company defines EoP Customer Count as the total count of all existing customers at the end of the period. It defines existing customers as customers with an active 
contract with the Company at the end of the reported period. For the purpose of this metric, the Company defines a customer as a distinct entity that uses its data or 
services. The Company sells directly to customers, as well as indirectly through its partner network. If a partner does not provide the end customer’s name, then the partner 
is reported as the customer. Each customer, regardless of the number of active opportunities with the Company, is counted only once. For example, if a customer utilizes 
multiple products of the Company, the Company only counts that customer once for purposes of EoP Customer Count. A customer with multiple divisions, segments, or 
subsidiaries are also counted as a single unique customer based on the parent organization or parent account. The Company believes EoP Customer Count is a useful 
metric for investors and management to track as it is an important indicator of the broader adoption of its platform and is a measure of its success in growing its market 
presence and penetration. In calculating EoP Customer Count, management applies judgment as to which customers are deemed to have an active contract in a period, as 
well as whether a customer is a distinct entity that uses the Company’s data or services.

Net Dollar Retention Rate including Winbacks

The Company defines Net Dollar Retention Rate including winbacks as the percentage of ACV generated by existing customers and winbacks in a given period as compared 
to the ACV of all contracts at the beginning of the fiscal year from the same set of existing customers. A winback is a previously existing customer who was inactive at the 
start of the fiscal year, but has reactivated during the same fiscal year period. The reactivation period must be within 24 months from the last active contract with the 
customer; otherwise, the customer is assumed as a new customer. We believe this metric is useful to investors as it captures the value of customer contracts that resume 
business with the Company after being inactive and thereby provides a quantification of the Company’s ability to recapture lost business. Management applies judgment in 
determining the value of active contracts in a given period, as set forth in the definition of ACV above. Management uses this metric to understand the adoption of our 
products and long-term customer retention, as well as the success of marketing campaigns and sales initiatives in re-engaging inactive customers.

Capital Expenditures as a Percentage of Revenue

The Company defines capital expenditures as purchases of property and equipment plus capitalized internally developed software development costs, which are included in 
our statements of cash flows from investing activities. The Company defines Capital Expenditures as a Percentage of Revenue as the total amount of capital expenditures 
divided by total revenue in the reported period. Capital Expenditures as a Percentage of Revenue is a performance measure that we use to evaluate the appropriate level of 
capital expenditures needed to support demand for the Company’s data services and related revenue, and to provide a comparable view of the Company’s performance 
relative to other earth observation companies, which may invest significantly greater amounts in their satellites to deliver their data to customers. The Company uses an 
agile space systems strategy, which means we invest in a larger number of significantly lower cost satellites and software infrastructure to automate the management of the 
satellites and to deliver the Company’s data to clients. As a result of the Company’s strategy and business model, the Company’s capital expenditures may be more similar to 
software companies with large data center infrastructure costs. Therefore, the Company believes it is important to look at the level of capital expenditure investments 
relative to revenue when evaluating the Company’s performance relative to other earth observation companies or to other software and data companies with significant 
data center infrastructure investment requirements. The Company believes Capital Expenditures as a Percentage of Revenue is a useful metric for investors because it 
provides visibility to the level of capital expenditures required to operate the Company and the Company’s relative capital efficiency.


