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1st Quarter Highlights Segment Performance
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Net Store Growth Long-Term Targets
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This document contains Non-GAAP financial measures. For full financial data and Non-GAAP reconciliations, please refer to the associated press release dated April 27,2022, available at investors.drivenbrands.com. This document may contain forward-looking statements within the meaning of the Private
Securities Litigation Reform Act of 1995, which are not based on historical facts but instead represent our current expectations and assumptions regarding our business, the economy and other future conditions. For risks and other factors that may cause actual results to differ materially from expectations,
refer to the risk factors that are described under the section titled “Risk Factors” in our Annual Report on Form 10-K for the fiscal year ended December 25,2021 and in our other filings with the Securities and Exchange Commission, which are available on its website at www.sec.gov.




